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INTRODUCTION  

 

DoctorS Nonprofit Consulting was hired by Human Options in August 2009 to provide research 

and evaluation services for a three year federal grant awarded by the Office on Violence Against 

Women, US Department of Justice. Our goals in year one were to conduct a series of focus 

groups for seniors and an electronic survey of professionals in the County. In years two and 

three, we will be assisting in the creation and establishment of tracking methods.  In addition to 

periodic monitoring of the ongoing data collection, we will provide the program with a 

comprehensive evaluation of the collected data at the end of years two and three. The funding 

was allocated to increase the knowledge and expertise of members of the criminal justice system 

and senior service agencies regarding elder abuse, including Adult Protective Services, in Orange 

County. These services will be coordinated by Human Options who will be creating the Elder 

Abuse Prevention Collaborative. 

 

METHOD  
 

For this project, the program management and consultants decided to conduct in person focus 

groups for the seniors and to conduct an online survey for the professionals. 

 

Online Survey 

 

The consultants set up a surveymonkey.com account for the purpose of conducting the online 

survey of professionals.  The survey questions, provided to the consultants by Human Options 

management, were originally created for the Longmont study and were approved for our use by 

the grant monitor.  The survey was conducted for three weeks between October 20, 2009 and 

November 6, 2009.  In order to insure maximum participation, all respondents were entered into 

a drawing for one of two $50 Lucille's Smokehouse Bar B Que Restaurant Gift Certificates. 

 

The consultants were provided with 12 email addresses of the leaders at the County of Orange 

Health Care Agency, County of Orange Social Services Agency, County of Orange Probation 

Department, the City of Anaheim, the City or Irvine, the University of California at Irvine, 

Community Service Programs, Inc., Community Senior Serv, Inc., and the Council on Aging 

Orange County.  These 12 individuals were sent an email with the Surveymonkey questionnaire 

link which they then forwarded on to their respective staff teams.  This process resulted in 98 

surveys being completed. 

 

A statistical analysis of the data was completed for this report using the Surveymonkey software, 

please see appendix A for data tables. 

 

Focus Groups 

 

Four focus groups were conducted across Orange County between October 15, 2009 and 

November 5, 2009.  All focus groups were conducted between 10 AM and 4 PM.  There were 38 

total participants in the four focus groups.  The locations and participants of the focus groups 

were arranged for by Human Options management.  Groups were conducted at the H. Louis 

Lake Senior Center in Garden Grove on October 15, 2009 (see Appendix B), the Florence 

http://www.surveymonkey.com/
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Sylvester Memorial Senior Center in Laguna Hills on October 19, 2009 (see Appendix C), the 

Lakeview Senior Center in Irvine on October 27, 2009 (see Appendix D) and the Anaheim 

Justice Center in Anaheim on November 5, 2009 (see Appendix E).  A fifth focus group was 

planned for the Michael E. Rogers Senior Center in Huntington Beach on November 5, 2009 but 

only one participant showed up so it was cancelled. 

 

After signing an informed consent document, each participant was also asked to complete a 

written questionnaire before the group was conducted.  The group consisted of reading two elder 

abuse vignettes out loud and responding to a series of questions asked by the consultants. The 

questionnaire, the focus group vignettes and the focus group questions were provided to the 

consultants by Human Options management.  They were originally created for the Longmont 

study and were approved for our use by the grant monitor. 

 

A qualitative analysis of the data was completed for this report using transcripts of each focus 

group. 

 

KEY FINDINGS   
 

When presented with a situation of clear spousal abuse, most focus group respondents felt that 

the abused individual should call the police, then call someone they can trust, and finally make 

preparations to leave. However, they indicated that this often does not occur due to fear, low 

self-esteem, and family patterns.   

 

All individuals that were surveyed report Safe Shelter (professional survey, 90.8%; focus group 

survey 76.3%) is essential for older women/men experiencing elder abuse. Furthermore, they 

indicated an interest in Orange County for support groups about controlling relationships 

(professional survey, 78.9%; focus group survey 84.2%). 

 

Of those surveyed in the focus groups that were abused, 30.6% of them had this occur after they 

turned 50 year-old. The primary perpetrator was their spouse (36.8%) and this resulted in fear of 

this family member (35.1%).  

 

When asked where the spouse could turn to for help the police were usually the first response.  It 

was generally believed that the police can provide information on community resources, non-

profit programs and hotlines. Of the surveyed focus group members, 40% have used agency 

services in the community. 

 

Respondents felt that information was the key to encouraging victims to take action in the 

presented scenarios. This corresponds with the results from the focus group survey that the topic 

most helpful for older people to discuss include information about what they can do (71.1%) and 

legal options (71.1%).  

 

When presented with a situation of abuse where the abuser was both a son and caregiver, most 

respondents felt that the police should not be called.  There was much empathy for how difficult 

being a caregiver can be.  The consensus was that the son should be thanked for his service and 

the family should look for other care possibilities. 
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RESULTS  
 

This data set consists of responses by 136 individuals (98 for professional survey and 38 for 

focus group survey/outcomes). Generally when working with statistical evaluation, we like to see 

a large sample. Data sets of these sizes (n=136) are generally regarded to be an accurate indicator 

of the measured items.  

 

Professional Survey  

Twelve agency representatives were asked to forward the email link to their staff to complete an 

electronic survey. From those agencies, the majority (42.6%) were from a Domestic Violence 

Agency followed by Senior Health Agency (13.8%) (see figure 1).  

 

Figure 1 
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The majority of professionals completing the online survey participants were Caucasian (53.2%) 

and between 50-59 years of age (25.5%) (see figures 2 & 3). 

 

Figure 2 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



DoctorS Nonprofit Consulting               Human Options ï Year One 

5 

 

The majority of the professional survey participants had completed a post-graduate education 

level (58.5%) (see figure 4). 

 

 

Figure 4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The majority of the professional survey participants are married (58.5%) and employed outside 

of the home (89.4%) (see figure 5). 

Figure 5 
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Those completing the survey preferred not to answer their annual income. However, of those that 

did complete their annual income, 64.9% were above $45,000 (see figure 6).  

 

Figure 6 
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When asked what the professionals thought would be the most helpful for older women/men or 

victim of elder abuse the majority selected Safe Shelter (90.8%) followed by Someone to Talk to 

and Protective Orders (88.8%) (see figure 7). 

 

Figure 7 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Professionals were then asked to rate the top three services. The number one choice was Safe 

Shelter by 29 of the participants (29.6%). 

 

Professional survey participants feel that there is an interest for controlling relationship support 

groups (78.9%) and feel that the Senior Centers are the best place to hold the support group 

(85.3%). The best time of day for the support group is between 9:00 a.m. till 11:00 a.m. (58.9%).  

 

Professional survey participants feel that most women/men need help with transportation to the 

support groups (92.6%). The age and gender profile of the group leader did not matter to over 

half of the participants of the survey (53.7% for age, 56.8% for gender). 

 

Information about what they can do was the most helpful topic for support groups selected by the 

professional survey participants (92.6%) followed by Legal Options (89.5%) (see figure 8). 
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Figure 8 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The believed best method of advertisement by professional survey participants is presentations to 

older groups (92.6%). Additionally, they feel that Senior Centers are the best places to distribute 

brochures and posters (see Figure 9 and 10). 

Figure 9 
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Figure 10 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Focus Group Survey 

 

Four focus groups were conducted in different regions throughout Orange County consisted of 

38 individuals (30 female and 8 male). They were asked to complete an objective survey. 

 

The focus group participants were Caucasian (84.2%) and between 70-79 years of age (50%) 

(see figures 11 & 12). 

Figure 11 
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Figure 12 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The majority of the focus group participants were college graduates (36.8%) (see figure 13). 

 

Figure 13 
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The majority of the focus group participants are married (39.5%) and retired (63.2%) (see figure 

14). 

Figure 14 
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The majority of the focus group participantôs income was under $14,999 (26.3%) (see figure 15) 

Figure 15 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The majority of focus group participants completing the survey indicated that Safe Shelter 

(76.3%) would be the most helpful for older women/men who is being hurt by a family member 

followed by a Someone to Talk (76.3%) to and a 24 hour Crisis Phone Line (73.7%) (see figure 

16 ). 

Figure 16 
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The focus group survey participants feel that there is an interest for controlling relationship 

support groups (84.2%) and feel that the Senior Centers are the best place to hold the support 

group (86.2%). The focus group survey participants feel that most women/men need help with 

transportation to the support groups (85.7%). These responses mirror the professional online 

survey results. 

 

However, unlike the professional survey, the best time of day for the support group is between 

1:00 p.m. till 3 p.m. (58.3%). They also feel that the group leaders should be 50 years of age or 

older but the gender did not matter to over half of the participants of the survey (54.1%). 

 

Information about what they can do was the most helpful topic that was selected by the 

professional survey participants (71.1%) followed by Legal Options (71.1%) (see figure 17). 

These top two discussion topics were the same for the professional survey participants. 

 

Figure 17 
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The believed best method of advertisement (89.5%) by focus group survey participants is 

presentations to older groups. Additionally, they feel that Senior Centers are the best places to 

distribute brochures and posters (97.4%) (see Figure 18 and 19) 

 

Figure 18 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 19 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Of the focus group participants, the majority have no elder abuse incidents. However, 18.9% 

have had a spouse/partner or family member limited their phone calls or visitors, 27% were 

treated like a servant in their home, 21.6% had a spouse/partner or family member took their 


