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INTRODUCTION

DoctorS Nonprofit Consulting wdsred by Human Optionsn August2009to provideresearch
andevaluationservicedor a three yeafederalgrantawarded by the Office on Violence Against
Women, US Department of Justi€&ur goals in year on@ere toconduct a series of focus
groups for seniors and an electronicveyrof professionals in the County. years two and

three, we will be assisting in the creation and establishment of tracking meth@aklitionto
periodic monitoring of the ongoirgpata collectionwe will provide the program with a
comprehensive elwation of the colleted data at the end géass two and threelhe funding

was allocated tocrease the knowledge and expertise of members of the criminal justice system
and senior service agencies regarding elder abuse, including Adult Protectivessen@range
County These services will be coordinated by Human Options who will be creating the Elder
Abuse Prevention Collaborative.

METHOD

For this project, therogram management andnsultants decidetd conducin person focus
groups forthe saiors ando conductan online survey for the professionals.

Online Survey

The consultants set upsarveymonkey.comaccount for the purpose of conducting the online
survey of professionals. The survey quewjgrovided to the consultants by Human Options
management, were originally created for the Longmont study and were approved for our use by
the grant monitor. The survey was conducted for three weeks between October 20, 2009 and
November 6, 2009. In oed to insure maximum participation, all respondents were entered into
a drawing for one of two $50 Lucille's Smokehouse Bar B Que Restaurant Gift Certificates.

The consultants were provided with 12 email addresses of the leaders at the County of Orange
Health Care Agency, County of Orange Social Services Agency, County of Orange Probation
Department, the City of Anaheim, the City or Irvine, the University of California at Irvine,
Community Service Programs, Inc., Community Senior Serv, Inc., and the Cauraing

Orange County. These 12 individsiavere sent an email with ther8eymonkey questionnaire

link which they then forwarded on to their respective staff teams. This process resulted in 98
surveys being completed.

A statistical analysis of theath was completed for this repasing the 8rveymonkey software
please see appendix A for data tables

Focus Groups

Four focus groups were conducted across Orange County between October 15, 2009 and
November 5, 2009. All focus groups were conductgveen 10 AM and 4 PM. There were 38
total participants in the four focus groups. The locations and participants of the focus groups
were arranged for by Human Options management. Groups were conducted at the H. Louis
Lake Snior Center in Garden Growa October 15, 2009 (see Appendix Ble Florence


http://www.surveymonkey.com/
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Sylvester Memorial Senior Center in Laguna HatsOctober 19, 2009 (see Appendik e
Lakeview Senior Center in Irvinen October 27, 200&ee Appendix Pand the Anaheim
Justice Center in Anaheion November 5, 2009 (see Appendix EA fifth focus group was
planned for the Michael E. Rogers Senior Center in Huntington Beablovember 5, 2008ut
only one participant showed up so it was cancelled.

After signing an informed consent document, eaatiigpant was also asked to complete a

written questionnaire before the group was conducted. The group consisted of reading two elder
abuse vignettes out loud and responding to a series of questions asked by the cof$idtants.
guestionnaire, the focyggoup vignettes and the focus group questions were provided to the
consultants by Human Options management. They were originally created for the Longmont
study and were approved for our use by the grant monitor.

A qualitative analysis of the data was quated for this report using transcripts of each focus
group.

KEY FINDINGS

When presented with a situation of clear spousal abuse, most focus group respondents felt that
the abused individual should call the police, then call someone they can trusiaindnake
preparations to leave. However, they indicated that this often does not occur due to fear, low
selfesteem, and family patterns.

All individuals that were surveyed report Safe Shelpeofessional survey, 90.8%; focus group
survey 76.3%)s essential for older women/men experiencing elder abuse. Furthermore, they
indicated a interest in Orange County for support groups about controlling relationships
(professional survey, 78.9%; focus group survey 84.2%)

Of those surveyed in the focusogps that were abusk 30.6% of them had this occur after they
turned 50 yeaold. The primary pgerator was their spouse (36.8%) and this resulted in fear of
this family member (35.1%).

When asked where the spouse could turn to for help the polreeuseally the first response. It
was generally believed that the police can provide information on community resourees, non
profit programs and hotlines. Of the surveyed focus group members, 40% have used agency
services in the community.

Respondents fethat information was the key to encouraging victims ke taction in the

presented scenas. This corresponds with the results from the focus group survey that the topic
most helpful for older people to discuss include information about what theloq@i.1%) and
legal options (71.1%).

When presented withstuation ofabusewvhere the abuser was both a son and caregivest
respondents felt thahe police should not be called. There was much empathy for how difficult
being a caregiver can b@he consensus was that the son should be thanked for his service and
the family should look for other care possibilities.



DoctorS Nonprofit Consulting Human Option$ Year One

RESULTS

This data set consists of responsed 8 individuals (98 for professional survey and 38 for

focus group survey/outcomesenerally when working with statistical evaluation, we like to see
alarge sample. Data sets of thesas (n=136) are generally regarded to be an accurate indicator
of the measured items.

Professional Survey

Twelve agency representatives were agkedrward the email link to their staff to complete an
electronic survey. From those agencies, the majority (42.6%) were from a Domestic Violence
Agencyfollowed by Senior Health Agency (13.8%&ee figurel).

Figure 1
Agency Breakdown of Professional Survey Respondants
N=94
District
Sexual Assault Attorney/Prosecutor,

.0%
Agency, 0.0% 4.3%

Senior Center, 2.1% »—
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Themajority of professiona completing the onlinsurvey partigpants wereCaucasian (53.2%)
and betweebB0-59 years of age (25.5%3ee figure 2 & 3).

Figure 2

Age Breakdown of Professional Survey Respondants
N=94

Prefer not to answer,
2.1%

-

Figure 3

Ethnic Race of Professional Survey Respondants
N=94

Other (please
Prefer not to specify), 5.3%

answer, 4.3% \ |

Asian, 6.4%
Pacificlslander, 1.1%

Black/African
American, 5.3%

Hispanic or Latino,
24.5%

Caucasian, 53.2%
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The majority of theprofessional survey pactpantshad completed a pegraduate education
level (58.5%) (see figure 4).

Figure 4

Educational Level Breakdown of Professional Survey Respondants
N=94

High School, 1.1%

Some College/Post
High School Training,
10.6%

The majority of tle professional survey participardsemarried (58.5%) and emplogeutside
of the home (89.4%) é= figureb).
Figure 5
Marital Status Breakdown of Professional Survey Respondants
N=94

Prefer not to answer,

2.1%
Widowed, 2.1%

a

Divorced, 8.5%

Separated, 5.3%

Partner, 2.1%
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Employment Status Breakdown of Professional Survey Respondants
N=94

Prefer not to answer,

Employed Outside
ploy utsi 329

Home Part-time,

E ‘

Those completing the survey preferred not to answer their annual income. However, of those that
did complete their annual income, 64.9% were above $4%s@@0figure b

Figure 6 ;
Annual Income Breakdown of Professional Survey Respondants s 1?3’88';

N=94 $29,999
Under $14,999 3%
0%
— ——
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When asked whahe professionals thought would be the most helpful for older women/men or
victim of elder abuse the majority selected Safe Shelter (90.8%) followed by Someone to Talk to
and Protective Orders (88.8%) (see figure 7).

Figure 7

Professional Survey: Services that Might Help Older Women/Men
N=98

|

|

Support groups 78.6%

Someone to help if she needs to go to court 85.7%

Help taking care of the hurtful family... 51.0%

ﬂ

Help taking care of herself/himself and/or... 78.6%

Money for rent and food 77.6%

|

Counseling for the hurtful family member 66.3%

|

Arresting the hurtful family member 66.3%

Protective orders 88.8%

|

Affordable legal help 85.7%

i

Medical help 73.5%

Substance abuse (alcohol or drug) counseling 61.2%
Someone to talk to 88.8%

Affordable long-term housing 84.7%

|

90.8%

24-hourcrisis phone line | 06

0.0% 20.0% 40.0% 60.0% 80.0% 100.0%

Safe shelter

|

Professionals were then asked &ie the top three services. The number one choice was Safe
Shelter by 29 of the participants (29.6%).

Professional survey participants feel that there is an interest for controlling relationship support
groups (78.9%) and fethat the Senior Centers are the best place to hold the support group
(85.3%). The best time of day for the support group is between 9:00 a.m. till 11:00 a.m. (58.9%).

Professional survey participants feel that most women/men need help with transptottim®
support groups (92.6%). Tlage and gender profile of the group leader did not mattareo
half of the participants of the survé€y3.7% for age, 56.8% for gender)

Information about what they can do was the most helpful fopisupport gropsselected by the
professional survey participants (92.6%) follovisdLegal Options (89.5%) (seigire 8).
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Figure 8

Professional Survey: Helpful Discussion Topics
N=95

Other (please specify) 6.3%

1

Other agencies that can offer help in the community 87.4%

|

Information about how to leave an abuser 88.4%
Information about what they can do 2.6%

Share their experiences 86.3%

75.8%

75.8%

66.3%

m

Someone to talk to after the abuse has ended or the...

Housing

II

Suhstance ahuse (drugs or alcohol)

|

Spiritual/religious issues 49.5%

|

Health problems 69.5%

Legal options 89.5%
86.3%
83.2%

Safety planning

|

Information about controlling relationships and why...

I

The believed best method of advertisement by professional survey participants is presentations to
older groupg92.6%) Additionally, they feel that Senior Centers are the best places to distribute
brochures and posters (see Figure 9 and 10)

Figure 9
Professional Survey: Most Effective Advertising
N=95
100.0% gz.buo
90.0%

80.0%

70.0%

60.0%

50.0%

40.0%
30.0%
20.0%
10.0%

0.0%

Posters  Presentations Radioads Newspaper Televisionads Brochures Other (please
to older specify)
adults groups
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Figure 10
Professional Survey: Most Effective Placement of Posters and Brochures
N=95

Other (please specify) 13.7%

1

Library 73.7%

Senior center 97.9%

|

Churches or faith communities 84.2%

|

Beauty parlors/barber shops 53.7%

Health care setting 88.4%

Bathrooms of restaurants and other public places 36.8%

Focus Group Survey

Four focus groups were conducted in diffemagfions throughout Orange Coumtynsisted of
38 individuals (30 female and 8 mal@hey were asked to complete an objective survey.

The focus group participants were Caucasian (84.2%) and betwaénygars of age (50%)
(see figures 11 & 12).
Figure 11

Age Breakdown of Focus Group Survey Respondants
N=38

80-89

%
8 > 50.99
ek 5,

- Prefer not to

answer
3%

under 50
50-59 3%
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Figure 12

Ethnic Race of Focus Group Survey Respondants
N=38

Black/African
American
3%
Hispanicor Latino
3%

Other (please
specify)
10%

The majority of the focus group participamiere college graduaté36.8%) (see figurel3).

Figure 13

Educational Level Breakdown of Focus Group Survey Respondants
N=38

High School
8%

10
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The majority of thdocus group participantsre married39.5%) andretired(63.2%9 (see figure
14).
Figure 14

Marital Status Breakdown of Focus Group Survey Respondants
N=38

Single/Never
Married
5%

Prefer not to
answer
3%

Separated
/ 3%

Employment Status Breakdown of Focus Group Survey Respondants
N=38

Prefer not to
— answer
' 3%

Employed Outside
Home Part-time

18%
Unemployed

Seeking Work
16%
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The majority of the focus group participéincome wasinder $14,999 (26.3%) (see figure 15)
Figure 15

Annual Income Breakdown of Focus Group Survey Respondants

N=38

Between $60,000
& 74,999
5%
Between $45,000
& 559,999
5%
The majority of focus group participants completing thesyindicated that Safeh8lter
(76.3%) would be thenost helpful for older women/men who is being hurt by a family member
followed by a Someone fbalk (76.3%) to and a 24 hour Crisis Phone Line (73.7%) (see figure
16).
Figure 16

Focus Group Survey: Services that Might Help Older Women/Men

Transportation to support groups

Support groups

Someone to help if she needs to go to court

Help taking care of the hurtful family...

Help taking care of herself/himself and/or...
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Arresting the hurtful family member

Protective orders
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Substance abuse (alcohol or drug) counseling

Someone to talk to 68.4%
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Safe shelter 76.3%

24-hour crisis phone line 7317%
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The foas groupsurvey participants feel that there is an interest for controlling relationship
support groups84.20) and feel that the Senior Centers are the best fuduald the support
group (86.26). The focus group survey participants feel that most women/need help with
transportation to the support groups (85.7%). These responsestherppfessional online
surveyresults

However, unlike the professional survey, best time of day for the support group is between
1:00 p.m. till 3 pm. (583%). They also feel that the group leaders should be 50 years of age or
older but thegender did not matteo over half ofthe participants of the survéy4.1%)

Information about what they can do was the most helpful topic that was selected by the
professioml survey participants/(.1%) followed bylLegal Options (71%) (see iigure 17).
These top twaliscussiortopics were the same for the professional survey participants.

Figure 17
Focus Group Survey: Helpful Discussion Topics
N=38
L
Other agencies that can offer help in the community — 39.5%
Information about how to leave an abuser 57.9%
Information about what they can do 71.1%
Someone to talk to after the abuse has ended or the
. 42.1%
hurtful person has died
Housing — 50.0%
Substance abuse (drugs or alcohol) 44.7%
Spiritual/religiousissues
Health problems 44.7%
Legal options 71.1%
Safety planning 50.0%
Inf ti bout controlli lationshi d wh
nformation about controlling relationships and why 65.8%

they happen

N

1
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The believed best method of advertisen(86t5%)by focus groupsurvey participants is
presentations to older groups. Additionally, they feel that Senior Centers are the best places to
distribute brochures and post€93.4%)(see Figurd8 and D)

Figure 18

Focus Group Survey: Most Effective Advertising
N=38
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Figure 19

Of the focus group participants, the majority haveshler abus@ncidents However,18.9%
have had a spouse/partner or family member limited their ptadiseor visitors, 27% were
treated like a servant in their home, 21.6% had a spouse/parfaarigrmember took their

14



